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Scientific Positions

Since 2022 Associate Professor, University of Turin, Italy

Since 2021 Affiliate, Collegio Carlo Alberto, Italy

2019-2022 Assistant Professor, University of Turin, Italy

2019 Post-doctoral fellow, Horizon 2020 project, DEMOS: Democratic Efficacy
and the Varieties of Populism in Europe, University of Turin, Italy

Jun 2017 Visiting Graduate Scholar, Southern Denmark University, Department of
Political Science, Sponsor: David N. Hopmann

2015-2019 Post-Doctoral Fellow, Collegio Carlo Alberto, Turin, Italy

Apr/Jun 2014 Visiting Graduate Scholar, University of California - Los Angeles, Department
of Geography, Sponsor: Michael E. Shin

2010-2014 Research Associate, Cost action IS0806, The True European Voter, Action
Chairs: Hermann Schmitt, Paolo Segatti

Higher Education

2010-2015 Ph.D. - Sociology and Social Research, University of Trento, Advisor:
Cristiano Vezzoni

2007-2010 MA, Sociology and Social Research, University of Trento, Grade:
Magna cum laude

2004-2007 BA, Sociology, University of Milan-Bicocca

Selected awards and third party funding

2023 PRIN - Research Projects of National Relevance, Proposal title:
SUSPECTS - StUdying SuPply, demand, and Endorsement of Conspiracy
TheorieS in six European countries (€ 273.766 - PI), Ministry of University -
Italy

2022 Grant for internationalization, Proposal title: Experiments in Democracy
(€ 30.000 - Proposal with Massimiliano Demata), University of Turin, Italy

2018 Collegio Carlo Alberto co-funding grant., Proposal title: ITANES (Italian
National Election Study) pre-election RCS wave (€ 10.000 - Proposal with
Giuliano Bobba), Collegio Carlo Alberto, Italy

2016 Best Ph.D. thesis, University of Trento, Italy
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2013 4th year PhD grant from, School of Social Sciences committee - University
of Trento, Italy
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